Hudson Wins Big In The Entertainment Capital Of The World, Opening Six New Stores At
Virgin Hotels Las Vegas
City of Lights Brightens With Hudson’s New Retail Collection Designed To Bring The Best Of
Travel Retail To The Reimagined Casino Resort
East Rutherford, N.J., March 25, 2021 – Hudson, a travel experience leader with more than 1,000 stores
in airports, commuter hubs, landmarks and tourist destinations across North America, today celebrated
the opening of six new glamorous stores inside the highly-anticipated Virgin Hotels Las Vegas, part of
Curio Collection by Hilton, which officially opened its doors to eager guests today.
Located just off the famous Las Vegas Strip, Virgin Hotels Las Vegas dazzles locals and tourists alike with
one-of-a-kind moments around every turn that make the casino resort feel like a true destination.
Sprawled out across the expansive 1.27 million-square-foot property, Hudson’s new stores serve as the
retail focal points of the experience, providing guests with an elevated retailing destination that
celebrates the allure of the iconic city while delivering on must-have necessities for the everyday
adventures.
“There is such an immense feeling of honor being the first retailer selected to operate at the stunning
new Virgin Hotels Las Vegas, and the timing could not be more perfect as we begin to witness the
rebound of travel,” said Roger Fordyce, Chief Executive Officer of Hudson. “As we continue to expand
our presence across resort and luxury hotels, we remain committed to delivering retailing options that
not only meet guests’ every need but that also go above and beyond to provide a world-class customer
experience.”
The spatial design of each new store exudes elegance, from the sleek and modern store architecture to
the spectacular lighting that draws attention to the perfectly-curated product displays. With wide-open
storefronts that spill out onto the casino floor or directly in front of the residential towers, the stores
beacon guests in, capturing maximum foot traffic and visibility.
Catering to the fast-paced, 24/7 environment of the casino, the stores offer guests a variety of payment
options that prioritize speed and effortless convenience. Each store is equipped with “charge to room”
capabilities, and in select stores, state-of-the-art self-checkout kiosks also allow guests to take direct
control of their shopping experience so they can return back to the fun faster.
“The opening of Hudson’s collection of retail will provide our resort guests with a convenient and
appealing shopping experience while on property,” said Gary Scott, Chief Operating Officer of JC
Hospitality LLC, owners of Virgin Hotels Las Vegas. “We’re grateful for Hudson’s continued partnership
throughout this redevelopment, as we work to create a world-class destination for locals and tourists
alike."
The captivating new store concepts, totaling more than 4,000-square-feet, include:
5th & Sunset: From a sun-drenched day by the pool to exploring the incredible natural wonders of
Nevada, 5th & Sunset styles guests’ wardrobe for every destination. As the premium sunglass and
accessory store exclusive to Hudson, guests can find a wide variety of fashion-forward and athletic

performance eyewear styles from leading brands such as Gucci, Kate Spade, Maui Jim, Oakley, Ray-Ban,
and more.
Brookstone: Calling all technophiles and tech-novices – Brookstone is headlining at Virgin Hotels Las
Vegas. Delivering the best-in-class brands in audio, entertainment, travel essentials, and wellness
products as well as irresistible gadgets, Brookstone is the life of the party. Globally-recognized and fanfavorite brands found here include Apple, Bang & Olufsen, Beats, Bose, Sony, and more.
Chill by Hudson: Serving as a locally-inspired sundry shop, Chill by Hudson is the perfect essentials
destination. Offering in-room necessities, including over-the-counter medicines, grab & go snacks and
beverages, books and magazines, and a selection of electronics, guests can find those last-minute items
they may have forgotten at home as well as the must-have items needed after a long day of adventures.
Dunkin’: Whether looking for the perfect meal on the go or a snack to satisfy those late-night cravings,
Dunkin’ serves up offerings to satisfy every taste bud. Open extended hours to serve both early birds
and night owls, guests can fuel up with Dunkin’s signature coffees, tasty and fresh baked goods, and
healthy breakfast options.
Hudson: Known as the quintessential one-stop-shop for all travel needs, the iconic and beloved Hudson
brand makes its official casino resort debut in this branded travel convenience concept. With four
clearly-defined primary categories – Media, Essentials, Marketplace & Destination – Hudson ensures
guests have everything they need, from arrival to departure and everything in between.
SWAG: Celebrating the entertainment capital of the world, SWAG is a testament to all things Las Vegas.
With a selection of branded apparel, exclusive collectables, indulgent local delicacies, and whimsical
tchotchkes, guests can take a little piece of Las Vegas home with them from this lifestyle destination
concept. Not to mention, SWAG also offers an elevated selection of resort-ready swimwear and other
must-have accessories for a night out on the town, including high-end fragrances and jewelry.
The milestone opening of the new stores at Virgin Hotels Las Vegas marks Hudson’s latest venture into
the hotel space. In 2016, Hudson debuted The Atrium, a luxury multi-brand concept at The Venetian
Resort Las Vegas. Now further expanding its footprint in the Las Vegas market, Hudson continues to
translate its travel retail know-how into North American hotels, creating unique and immersive
experiences every step of the way.
About Hudson
Hudson, a Dufry Company, is a travel experience company turning the world of travel into a world of
opportunity by being the Traveler’s Best Friend in more than 1,000 stores in airports, commuter hubs,
landmarks, and tourist locations. Our team members care for travelers as friends at our travel
convenience, specialty retail, duty free and food and beverage destinations. At the intersection of travel
and retail, we partner with landlords and vendors, and take innovative, commercial approaches to
deliver exceptional value. To learn more about how we can make your location a travel destination,
please visit us at hudsongroup.com or follow our journey on LinkedIn, Twitter and Instagram.
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About Virgin Hotels Las Vegas
Virgin Hotels Las Vegas is a reimagined and re-conceptualized casino resort. The property will be a part
of Curio Collection by Hilton™. The integrated resort will intermix a passion for food and beverage with
music and culture and features three hotel towers totaling over 1,500 Chambers and suites; the 60,000
sq. ft. Mohegan Sun Casino, operated by Mohegan Gaming & Entertainment; a five-acre desert pool
oasis including a multi-functional event lawn; live music and entertainment theater with 4,500 capacity;
24 Oxford showroom accommodating 650 guests; an exclusive portfolio of twelve food and beverage
venues including Todd English’s Olives, Kris Yenbamroong’s Night + Market, the legendary Nobu,
Michael and David Morton’s One Steakhouse, Kassi Beach House from restauranteur Nick Mathers, Casa
Calavera by global hospitality company Hakkasan Group, the sports entertainment, daylife and nightlife
venue Money, Baby! from Justin Massei and Mikis Troyan of Clive Collective, famous Afters Ice Cream,
Pizza Forte by the Ferraro Family and signature Virgin Hotels restaurants and bars including The Kitchen
at Commons Club, The Bar at Commons Club, The Shag Room and Funny Library Coffee Shop. The
property is owned by JC Hospitality, LLC, in partnership with Juniper Capital Partners, Virgin Group,
LiUNA, Fengate Asset Management, Dream and Orlando Development. The off-Strip playground is
located at 4455 Paradise Road. For more information, visit www.virginhotelslv.com.
About Virgin Hotels
Virgin Hotels is a lifestyle hospitality brand that combines heartfelt service, straightforward value and a
seamless, personalized hotel experience with the track record of innovation and smart disruption that
Sir Richard Branson's global Virgin Group has pioneered for 50 years. Each property intermixes a passion
for food and beverage with music and culture, fusing with the local landscape and providing a vibrant
and inclusive environment for travelers and locals alike. Virgin Hotels Chicago - named the "#1 Hotel in
United States" in 2016 and "#1 Hotel in Chicago" in 2016, 2017 and 2020 by the Conde Nast Traveler's
Readers' Choice Awards - Virgin Hotels Dallas - named the “#16 Hotel in Texas” - and Virgin Hotels
Nashville are now open. Locations in Las Vegas, New York, New Orleans, Miami and Edinburgh to follow.
Virgin Hotels continues to explore hotel and office conversions as well as ground-up development in
cities such as Boston, Los Angeles, Austin, Seattle, and London.
About Curio Collection by Hilton
Curio Collection by Hilton is a global portfolio of nearly 100 one-of-a-kind hotels and resorts. Curio
Collection properties offer travelers authentic, curated experiences through distinctly local offerings and
elevated amenities, while providing the benefits of Hilton and its award-winning guest loyalty
program Hilton Honors. Read the latest brand and hotel stories at newsroom.hilton.com/curio, and
connect with Curio Collection on Facebook, Instagram, and Twitter.
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